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Aims of this Social Media Policy.
To work within the objectives of the Strategic Development Plan to be both accessible and respectful of diversity, to offer content that is relevant to Rainbows Bereavement Support GB, of interest to its target audience and relevant to what is happening in the life of children, young people, and their schools.
Objectives

1) Raise awareness of the charity and what it provides 

2) Increase fundraising opportunities

3) Increase supporters/followers of the charity

Roles & Responsibility

The day to day running of Facebook and Twitter will be undertaken by the Resource Centre team and overseen/supervised by the two National Co-Directors.
The two National Co-Directors will aim to create a RainbowsGB blog each week.
The Resource Centre team and National Co-Directors will liaise frequently, to ensure all content is appropriate and relevant to its audience, using the statistical data it receives and ensuring content continues to meet the overarching aims of this policy

Audience

Social media content will be designed for the interest and use of parents, schools, teachers, SENCOS, educational support staff, health workers, Registered Directors, all other members of RainbowsGB and other organisations involved in supporting children suffering bereavement or significant loss in their lives.
Scheduling Objective.
All content will be prepared and scheduled so that it can be released up to three times per week. A blog will be published each week. Links to Facebook, Twitter and the Blog will be available on the “Contact Us” page of the RainbowsGB website
Working with Schools

All new schools will be asked if they want to be welcomed into Rainbows via the Facebook page. This will be included in the Commitment & Responsibility form in the form of a ‘yes’ or ‘no’ question

If schools have Facebook and Twitter Accounts the Resource Centre will link to them automatically as they are currently in the public domain

Integration

All Social Media activity will mirror the activities taking place in Rainbows Bereavement Support GB

Content Strategy

Content will be relevant to its GB based audience whilst recognising the diversity of the children and schools it serves and will support the principal objectives of RainbowsGB
The principal objectives and activities of Rainbows Bereavement Support Great Britain:
· Raising awareness of the impact of bereavement and loss on children, young people and adults

· Facilitating high quality education and training in bereavement and loss

· Providing practical, realistic and sensitive guidance to ensure all schools have appropriate bereavement policies and procedures in place

· Nurturing and developing the emotional health and mental well-being of children, young people and adults who have experienced a significant loss through death, relationship breakdown or other adverse circumstance

When posted content is not directly related to RainbowsGB there will be text explaining its relevance to the charity. The reason for this is two-fold; it recognises that new and ‘other’ content is vital to maintain engagement and ‘pull in’ new supporters and builds a process for ensuring content will always have some relevance to the RainbowsGB charity

Images will always be included with text to engage the audience.
Data will be analysed monthly so that the reader’s response to posts and themes are better understood and help to develop the engagement strategy.
All content will strive to be balanced, offering positive experiences and messages of hope whilst acknowledging the sadness and difficulty some children and their families will be experiencing at that time.
Social media will not include Advertisements or paid promotions.
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